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Johns-Manville modernizes a 


Main Street Restaurant 


AS IT WAS .... AS IT WILL BE 


A transformation 


made possible by the 


low cost of these 
Johns-Manville 
materials 





CEILING 
J-M Decorative Ceiling Tile 


... Design C-1, natural light 
cream. J-M Decorative In- 
sulating Board is available 
in three pleasing Ceiling Tile 
patterns. Applied quickly, 
easily, over old ceilings at 
approximately half the cost 
of replastering. 
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J-M Asbestos Flexboard 


green wainscot, buff 
above. Flexboard is asbestos, 
but works like wood. Its 
four colors go all the way 
through. It is permanent, 
fireproof. And installed cost 
is as little as 30 to 35 cents 
per sq. ft. 


both plain and marbleized. 


FLOOR .. . J-M Asphalt Tile Flooring 


. in mahogany and tan, black border. 

J-M Asphalt Tile Flooring is resilient; com- 

_ fortable to walk on. Extremely durable. 
Easily kept clean. It thrives on heavy store 
traffic. Available in many attractive colors, 


Ee 


J-M Asbestos Wainscoting 


. in black, tile design (wall 
back of lunch counter). Fur- 
nished also in other plain 
colors, amazingly tile-like in 
looks, wearing qualities. 
Marbleized designs also 
available. Applied with ham- 
mer and saw, over old walls. 
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7 enjoy the pleasure, 
and profit, of moderniz- 
ing MainStreet’s out-of-date 
restaurants, introduce their 
owners to Johns-Manville 
remodeling materials. Low 
in cost, they bring modern- 
ization within the reach of 
almost any client. 

Our new catalog describes 
J-M remodeling materialsfor 
all types of structures. Let 
us send you a copy, 
and tell you also about 
our deferred payment 
plan. Address Johns- 
Manville, 22 East 
40th Street, New 
York City. 
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INSULATION must STAY on the JOB 


>) Le) d= 





You Specify the Kind that Will 


Oy applied, insulation is usually hidden away from sight. Will it stay on the job 





year after year? Will it retain its original form unaltered? Will it continue to give 
the protection expected of it? These are important questions that must be answered, 


if the owner is to get full value. 


BALSAM-WOOL Blanket Insulation retains its high efficiency permanently. It does not 
settle, because it is firmly fastened in place. It will not change its form. Because it is 
flexible, it tucks into every little space, leaving no crack or crevice for heat or cold to 
get through. With BALSAM-WOOL, you can maintain continuity of effective insulation, 


because BALSAM-WOOL covers all of the area to be insulated with the same thickness 


of insulation. 
BALSAM-WOOL is waterproof, windproof, fire-resisting and verminproof. Three thick- 
nesses—l4-inch, l-inch and Wall-Thick enable you to choose the right thickness for 


every requirement. Let us tell you more about BALSAM-wooL. Complete information 


is yours for the asking. 


yp BT x: U L OL Made by the Makers of 


WOOD CONVERSION COMPANY 


$Tr. OP AUEL * “ MINNESOTA enema et retale 
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TOKYO OTIS ELEVATOR CO. FACTORY, TOKYO—ANTONIN RAYMOND, ARCHITECT 


ANTONIN RAYMOND, HIS WORK IN JAPAN 
1920-1935. Preface by Elie Faure, Paris, and an Article 
by Antonin and Noémi P. Raymond. Edited by Katsuya 
Nakamura. Johnan Shoin, Tokyo, Japan. 102 pages. 
Plate illustrations. 


‘This book is a pictorial presentation of the work of an 
American architect who was born in Europe and who has 
practiced chiefly in Japan. 

Antonin Raymond’s architectural career begins with 
his studies at the University of Prague. In 1911 he came 
to this country, worked in several New York drafting 
rooms, including Cass Gilbert’s, and then joined Frank 
Lloyd Wright at Taliesin. After serving on a special 
mission in Switzerland during the War, he went to 
Japan with Wright at the time the Tokyo Hotel was 
built. Since then he has been engaged in independent 
practice in Japan and has more than 400 structures to 
his credit—including the Women’s Christian College, 
the Embassy and Consular Establishments of U. S. S. R. 
at ‘Tokyo, the French Embassy, Tokyo Golf Club, 
various factory and office buildings, service stations and 
numerous villas and residences. 

Raymond's office personnel is largely Japanese, built 
up over a number of years. Raymond’s buildings are 
likewise influenced by Japanese principles of design, for 
as he says in a preface 





RESIDENCE OF MORINOSUKE KAWASAKI, TOKYO 


ANTONIN RAYMOND, ARCHITECT 


The Architectural Record, October, 1935 


“An architect working in Japan has the advantage ot 
seeing materialized before him in Japanese architecture 
and civilization, fundamental principles the rediscovery 
of which is the goal of modern architecture. Occidentals, 
hampered as they are by deep-rooted materialism, have 
not yet realized these principles in all their purity, for 
this would demand a spiritual outlook. 

‘These principles express themselves with great clarity 
in Japanese domestic architecture. 

‘The Japanese does not wallow in matter for the love 
of it. It is at all times subservient to an idea. For him 
matter exists only as a symbol of spiritual truth and 
to use it unconscious of the truths which it expresses is 
what constitutes bad taste... . 

“A beautiful old house may be admired but to it is 
preferred the immaculate purity of the new one like 
clarity in water and freshness in a flower. A shinto 
shrine must be rebuilt every 20 years. 

“The house, the objects, have no intrinsic value in 
Japan. There is nothing monumental in art as for ex- 
ample in China. Everything serves a precise purpose and 
is only satisfactory relatively to that purpose. The high- 
est satisfaction which a Japanese experiences is to be 
found in the harmony which he perceives between the 
idea, the act and the material, space and time.” 

The book has a preface by Elie Faure. 


TESTS AND DESIGN OF STEEL WIND BENT 
IRREGULARITIES. (Second Progress Report of 
Model Investigations, June 1935). By Clyde T. Morris, 
George E. Large, Samuel T. Carpenter, Engineering 
Experiment Station, the Ohio State University, in Co- 
operation with The American Institute of Steel Con- 
struction. 54 pages. Illustrated. 


A summary of tests and design of steel wind bents 
made at the Engineering Experiment Station of Ohio 
State University in cooperation with the American In- 
stitute of Steel Construction. Subject matter covers 
design of lower stories for wind, two-story buildings, full 
panel and partial panel setbacks, and building trusses. 


RATIONAL MECHANICAL DRAWING, FIRST 
YEAR. By Ferdinand A. P. Fischer and George G. 
Greene. The Bruce Publishing Company, Milwaukee, 
Wis. 128 pages. Illustrated. 60 cents. 


Intended as a basic text in mechanical drawing for 
the elementary schools. 
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NEWS OF THE FIELD 


CALENDAR OF EXHIBITIONS AND EVENTS 





James Edward \genbroad has opened all office for 
the practice of architecture at Dayton, Ohio (Oakwood 


at Far Hills). 


The architectural firm of Staab and Richardson has 
been established at 600 Bloomfield Avenue, Bloomfield, 


N. J. 


Miss Kathleen Carey will continue the office of her 
father, James L. Carey, paper mull architect and 
engineer, who died recently. The office address 1s 208 
N. Laramie Avenue, Chicago. 


Joseph D. Murphy has been appointed acting ass« 
ciate professor of design in the School of Architec 
ture, Washington University, St. Louis. 


In the absence of a favorable vote at the election 
held August 13, for the approval of a bond issue to 
provide local funds for a PWA project to erect 
Memorial City Hall for Marietta, Ohio, the compet 
tion for the selection of an architect has been indefinite- 
ly postponed. 


The fiftieth annual exhibition of the Architectural 
League of New York has been postponed from Octo- 
ber 10-19, as scheduled, until February 10-19. The 
last day for advance submission of photographs 1s 
Monday, December 16, at 115 East 40 Street. The 
exhibition will be held at Grand Central Palace. 


WILLIAM F. DREWRY 

William F. Drewry, architect, died July 20. He was 
born in Petersburg, Va., attended Virginia Military 
Institute, and was graduated in 1928 from Columbia 
University School of Architecture. Two years ago 
he became assistant professor of architecture at Colum- 
bia University after having worked five years as an 
architect in the office of Greville Rickard. He had just 
heen promoted and was to have had a full professor 
ship at Columbia during the coming semester 


LE CORBUSIER 

The Museum of Modern Art, New York City, an 
nounces that the famous modern architect, Le Cor 
busier, will arrive in New York in October to give a 
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Add by Ral W al ke betore A 
A A 
1936 
A 
series of lectures throughout the country under the 


sponsorship of the Museum, where a showing of models 
and photographs of his work will be held. 

\s Le Corbusier will lecture in French, he will be 
accompanied by Robert Jacobs, an American § archi- 
tect, who will act as his interpreter and will translate 
his lectures from the platform. Mr. Jacobs is a gradu 
ate of the Columbia School of Architecture and has 
worked with Le Corbusier in Paris. 

The following institutions have already scheduled 
lectures by Le Corbusier: Harvard University, Colum 
bia University, Yale University, Princeton University, 
University of Minnesota, Massachusetts Institute of 


] 


Technology, Vassar College, Bowdoin College, Wads 
worth Atheneum, Philadelphia Art Alliance, Municipal 
Museum of Baltimore, Cranbrook Academy, Michigan ; 
Kansas City Art Institute and the Wm. Rockhill Nelson 
Gallery of Art, Seattle Art Museum, Dallas Art Asso 
ciation, Arts Club of Chicago, Kalamazoo Institute of 
Arts, Museum of Fine Arts of Houston, Planning As 
sociates of Madison, Wisconsin, and the Auditorium 
Company of Los Angeles 


A. |. A. URGES TAX ON BILLBOARDS 

State taxation of outdoor advertising to check the 
growing menace to life on the highways is urged in a 
resolution adopted by the American Institute of Archi- 
tects. Multiplication of billboards and kindred devices 
obstruct the vision of automobile drivers, destroy the 
natural beauty of the countryside, and threaten public 
safety, according to the resolution, which declares that 
property holders throughout the country are exploited 
for private ends 


COMMITTEE TO DIRECT COLUMBIA SCHOOL 

A Committee of Administration has been appointed 
by the Columbia University Trustees to direct the work 
of the School of Architecture, it is announced by 
President Nicholas Murray Butler. Prof. Leopold 
Arnaud is chairman. The other members are Prof. 
Cecil C. Briggs and Jan Ruhtenberg, associate in ar 
chitecture. The Committee will function until a suc 
cessor to Dean Joseph Hudnut, who resigned to head 
the Faculty of Architecture at Harvard, is selected. 
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CT the intecior thal requutes a ili floor 
Sealex Treadlite Tile 






For the full range of colorings and design effects available in Sealex Treadlite Tile and 


other Sealex Linoleum Floorings, see Sweet's for 1935, Section 15, Catalog No. 36 


Included are the latest linoleum 


expensively installed in new construction or remodeling work 


VT, 
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ITH Sealex Treadlite Linoleum Tile, custom 
floor designs perfectly suited to the individual 
decorative requirements of any interior may be executed 


at moderate cost. Above are shown custom floors of 


Sealex Treadlite Linoleum Tile specially designed to 
harmonize with the decorative plan of each interior 
photographed. 

Like all Sealex materials, Treadlite Linoleum Tile 
is quickly installed (directly over the old floor, if de- 


SEALEX isla: 


REG. U.S. PAT. OFF. 


Record, October, 1935 
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sa 
decorative treatments which may be quickly and in 


sired) and is long-lasting and inexpensive to maintain. 
Your specifications for Sealex Linoleum or Wall- 
Covering (the permanent linoleum-type decorative 
material which is applied in appropriate patterns over 
the wails of the interiors above) will be carried out by 
authorized Bonded contractors. Such installations are 
backed by Guaranty Bonds covering the full value of 
workmanship and materials. Write for information 
CONGOLEUM-NAIRN INC., KEARNY, N. J. 


~ aah "7 L/ all. C, overing 
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JONES & LAUGHLIN STE 


[ REASONS 

























WHY ARCHITECTS SPECIFY 
J&L LIGHT WEIGHT CHANNELS 
FOR STAIRWAY CONSTRUCTION 


ar eS MRM Lae 


Approximately half the 
weight of lightest standard 


rolled channels of equal depth 


mm wee ae ae ae i a ee 


10’, 8.4 lbs. & 12’’, 10.6 lbs 


Amtnican lmomw Ano Sreec 


JONES & LAUGHLIN BUILDING, PITTSBURGH, PENNSYLVANIA 


Sales Offices Atlante Boston Buffalo Chicago Cincinnati Cleveland Dallas Denver Detroit Erie Lees Angeles 


Memphis Milwaukee Minneapolis New Orleans New York Philadelphia 


Canadian Redrasntativs: JONES & LAUGHLIN STEEL PRODUCTS COMPANY, Pittsburgh, Pe., U. 8S. A. and Toronto, Ont.. Canada 
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Pittsburgh St. Louis Sen Francieco 
Warehouses CHICAGO CINCINNATI DETROIT MEMPHIS NEW ORLEANS PITTSBURGH 


J&L 
STEEL 


EL CORPORATION 


They are only half the weight of the 
lightest standard rolled channels of 


equal depth. 


2. 


They have greater strength than formed 
plates of equal weight. 


2. 


They have straight true lines and sharp 
corners, thus giving a neat well-fin- 
ished appearance to the completed job. 


4. 


They are easily and rapidly installed. 


5. 


They are economical to use. 


6. 


They require a minimum of shop equip- 
ment for their fabrication. 


7. 


They are adaptable to nearly every 
type of stairway construction, 


and 


They have many other uses due to their 
favorable strength-to-weight ratio. 


Kx WwM®T 


Write for complete engineering data 
so that you may know the design 
possibilities of J&L Light Weight 
Channels. No obligation! 


OTHER J&L 


PRODUCTS 


Bars, Shapes, Plates— 
Structural Shapes, includ- 
ing Junior Beams—Stand- 
ard Pipe—Steel Piling— 
Concrete Reinforcing Bars 
—Assembled Road Bar 
Mats—Nails and Tie Wire 
—Fabricated Structural 
Work. 


The Architectural Record, October, 1935 















SELECTING THE PRIZE-WINNING DESIGNS in the '} 


he Competition was 


Merrtition Teaturea n Th S 


o 


Ford Glass Company and conducted by The Architectural Record. The judgment 


was held at the Hotel Champlain, Lake Champlain, New York. 


The photograph shows the Jury in action. In the foreground is Melvin Thomas Cope- 


and, professor of marketing at Harvard University. Albert Kahn, Detroit architect, 

debating a planning detail on one of the drawings with the aid of a ruler. In the 
background, left to right, are: John W. Root, Chicago architect; J. André Fouilhoux, 
New York architect: F. R. Walker, Cleveland architect; Kenneth C. Welch, architect 
and vice-president of the Grand Rapids Store Equipment Company: Kenneth K. 


Stowell, professional adviser for the competition, and William Lescaze, New York 


Entries in the competition totaled 3,042. Drawings were distributed among the four 
ems approximately as follows: Drug Store, 22%; Apparel Shop, 31%: Food 


Store, 19%; Automotive Sales-and-Service Station, 28%. 


NEXT MONTH: Check List of Planning and Construction Requirements for the Small 
Portfolio of Moderate-Cost Houses. 





House. 
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Photograph by Sigfrid Larso 


SPEEDWAY BELOW LINCOLN MEMORIAL IN WASHINGTON, D. 
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FHA MODERNIZATION CREDIT 


PLAN 


OFFERS OPPORTUNITIES TO ARCHITECTS 


By STEWART McDONALD, Acting Federal Housing Administrator 


O pportunities for architects to obtain new business 
have arisen as a result of the amendment by Congress 
to the National Housing Act permitting the Federal 
Housing Administration to insure loans made by pri- 
vate financial institutions up to a maximum of $50,000 
under its Modernization Credit Plan. 

Formerly the maximum was $2,000. The change 
allows large-scale jobs in repairing, improving or alter- 
ing many types of structures, with consequent pos- 
sibilities for the retaining of architects, consulting en 
gineers and other professional men. 

The principal benefit to architects lies in the obvious 
fact that modernization projects calling for expendi 
tures from $2,000 to $50,000 usually necessitate the 
aid of competent consultants. A second benefit is the 
ruling that an architect’s fee may be included in the 
amount of the loan, so that the consultant can be fully 
reimbursed in cash within a reasonable time after his 
work is done. 

The plan is both an opportunity and a challenge for 
the architect. His opportunity depends upon whether 
or not he happens to be retained; but there is a chal- 
lenge to him to promote his interests by active selling 
of the Modernization Credit Plan to clients with prop- 
erties for which repairs and improvements are neces- 
sarv or desirable. 

To sell the plan successfully, the architect must un- 
derstand it thoroughly, and be able to explain its advan- 
tages in an effective way. 

The Modernization Credit Plan is essentially a 


FHA 


$50,000 MODERNIZATION 


simple operation. A prospective borrower seeks credit 
from a bank, trust company or other private financial 
institution holding a contract of insurance issued by 
the Federal Housing Administration. If the borrower 
and the purpose for which he will use the money ful- 
fill certain requirements, a loan is made. The lending 
agency is insured by the Federal Housing Administra- 
tion against any loss up to 20 per cent of the aggre- 
gate amount of any suitable loans it grants. 

The insurance feature is intended, and has oper- 
ated, as an incentive to private lenders to loosen credit. 
They are virtually guaranteed against loss, because 
losses from this type of loan in the past have seldom 
reached more than three per cent of aggregate amounts 
loaned, a figure much smaller than the 20 per cent 
of the aggregate insured under the Modernization 
Credit Plan. 

A maximum amount that may be charged the bor- 
rower for the privilege of obtaining the credit has 
heen laid down. It can best be explained as a $5 dis- 
count on each $100 face amount of a one-year note 
repayable in equal monthly installments. Lenders may 
charge less if they desire—and usually do where large 
amounts are concerned—but all charges for interest, 
fees or any other purpose cannot exceed the maximum. 

Prospective borrowers thus have a means of getting 
credit readily and comparatively inexpensively. Finan- 
cial institutions have a means of investing safely. To 
hring the two together is a role which can be played 
by an architect. 


PLAN 


207 


CREDIT 
a 








of, or find, suitable properties requiring moderniza- 
tion. Under the terms of the amendment to the Na- 
tional Housing Act establishing the $50,000 loan limit, 
eligible properties are apartment houses, multiple family 
houses (two or more separate dwelling units under one 
roof ), hotels, office, business or other commercial build- 
ings, hospitals, orphanages, colleges, schools and manu- 
facturing or industrial plants. Loans in excess of $2,000 
are not insurable when applied to properties other than 
these, unless it is to convert them into a type of prop- 
erty that is eligible. 

Several reasons for modernization of such proper- 
ties immediately suggest themselves. An old apartment 
house may be improved to bring in greater revenue, 
by altering its style; changing the number of rooms in 
apartment units; installing mechanical refrigeration, 
air conditioning or new heating and ventilating systems ; 
or by any number of other operations. 

Commercial buildings of many types, especially re 
tail stores, are often capable of treatment that will 
enable them better to meet competition by increasing 
their comfort, beauty or utility, bringing them in line 
with modern merchandising requirements. 

An industrial or manufacturing plant may need 
larger quarters, replacements or installations of equip- 
ment, or some other improvement, to enable it to in 
crease production, step up efficiency, present a better 
appearance to the purchasing public or augment the 
comfort and health of its employees. 

Uses to which a modernization loan may be put are 
simply explained as any structural alteration, repair, 
improvement of the real estate itself, the enlargement 
or reduction of the buildings thereon, and the purchase 
and installation of such permanent equipment as def- 
initely and universally becomes a fixture on the real 
estate, such as plumbing, wiring, built-in items, and all 
others which may not be removed thereafter by the 
purchaser if he is not the owner of the real property 

In addition to such equipment as definitely becomes 
a permanent fixture attached to the realty, certain other 
items of movable equipment and machinery are eligible. 

Landscaping a property, installing carbonating ma 
chinery in a bottling works, replacing store shelving, 
purchasing a dentist’s chair and power drill are all 
eligible. But furniture, radios, small movable supplies 
and hand-tools are not. Architects are urged to get 
from any office of the Federal Housing Administra- 
tion a copy of its booklet, FHA No. 145, “Equipment 
and Machinery Eligible for Modernization Credit,” 
which goes into greater detail than could be achieved 
in this space. Special rulings on eligibility can be ob 
tained from the Washington, D. C., headquarters of 
the Administration, at 1001 Vermont Avenue, N. W 

Having inspected a piece of property and deter- 
mined needed or desirable improvements, the architect 
equipped with a working knowledge of the Moderniza 
tion Credit Plan is in a position te explain to a client 
how he can obtain the money—a most important detail 
inasmuch as credit in many sections has been so tight. 


T here are several advantages to the borrower under 
the Modernization Credit Plan, which can be used as 
talking points by architects. In the first place, the pros 
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The first requirement, obviously, is to have knowledge 


pective borrower can readily find sources of credit by 


asking any office of the Federal Housing Administra 


tion for a list of financial institutions offering modern- 


ization credit service in his locality. 

In the second place, his loan is repaid in monthly in 
stallments, allowing him to finance improvements out 
of future income, without impairing capital. 

In the third place, he knows beforehand that finane- 


ing charges cannot exceed a reasonable maximum, lower 


than rates involved in many other types of financing. 


In the fourth place, he can avoid “red tape.”” Whether 


the borrower obtains credit is determined exclusivel\ 
by the lending agency. The borrower deals with no one 
except the lender in getting a loan. 

In the fifth place, a modernization loan may run 
for any period up to five years, making possible the 
acquisition of a large sum of money repayable i small 
easily-met installments. 


Mich activity has already been manifested under the 
plan. Within a week after the passage by Congress, 
on May 28, of the amendment authorizing the $50,000 
loan limit, two loans tor large amounts were made. 

\n example is the Middle Western brewery which 
financed the purchase of much needed equipment 
through a loan of $50,000. Another loan for the same 
amount has been granted for the improvement of a 
factory in the Rocky Mountain region. 

\ loan of $10,000 has been applied to improving a 
school in the Dakotas ; $23,040 for an apartment house 
in the South ; $37,408 for a combination business house 
and hotel in the blue grass territory; $12,000 for a 
meat-packing plant on the Missouri River; $31,083 
tor a winery-distillery in the Pacific area; other prop 
erties improved by loans of more than $10,000 include 
a tea room, an office building, a cold storage plant, a 
multiple-family dwelling, and a warehouse 

These loans have been granted by many types ot 
financial institutions approved by the Federal Hous 
ing \dministration, including State and national banks, 
trust companies, a land title trust company, a mutual 
savings bank, etc. 

Surveys have demonstrated that many thousands of 
\merica’s industrial and commercial establishments, 
apartment buildings and hotels are urgently in need of 
structural improvements, or machinery and equipment 
They require immediate treatment, not only to make 
them safer, more attractive or efficient, but to place 
them on equal basis with competition. 

The architect 1s not only needed in curing this con- 
dition—he can play an aggressive role in bringing about 
a change. Opportunities exist in every community. 

As our economic status advances, the opportunities 
will become greater and greater. Years of neglect, be- 
cause of uncertain conditions and the freezing of credit, 
have made hundreds of thousands of properties imme- 
diate prospects for business. 

That business can now be promoted through the 
Modernization Credit Plan, which. opens up lines of 
credit whose use benefits the nation socially and eco- 
nomically. It is squarely up to each individual architect 
to determine how far and how well he should foster 
this movement, and thus attain a greater measure of 
prosperity for himself as well as his fellow citizens. 
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Photograph by A. Grant Wight 


"MODERNIZE-MAIN-STREET™ 


HE JURY was impressed by the unusually high standard « 
workmansnip and f{ enrat The drawing uomitTed. 
was gratifying That na rchitects and aesigners had 
d nselves to the ti t the universal problems a 
for he proara £ +h} +L noetition. However 
was telt that many readitable te 1 which howed that 
cn had been spent in execution, would have been much 
Metter had the program been carefully analyzed in advance by 
5 comt etitor to Jetermine iu + what would constitute the 
T SO tion for successtu mer hanaisina. 
: 





y reduced to their funda- 
” Only +h =e ; 
als. Unly e essential requirements were given in order 


| 
née problems had been purpose 


mpetitor might have maximum treedom in imagina 





n anc ingenuity. The major objective of the competition 
mes to create designs for remodeling stores which would "attract 
f pu display goods to the best advantage, and provide 
meece, Convenience, and light so that purchasing is a pleasure." 
Bee designer, therefore, was forced to analyze both the actions 
mee reactions of purchasers, and the psychology methods and 
meetin selling. While the standard of the drawings and 

utions was high, there seemed to be few designs which were 
, istan gly superior to the others. Many of the designs, while 
mcel'ent in some respects, had notable or obvious defects 
=cn ttle further study of the problem and requirements 
m® Me part of the designer would have corrected. Such de 
-"s 1 rule, could easily be improved greatly with a few 
ple inges. Some of these changes would undoubtedly be 

9gested by the merchant or would be made by an architect 
ecuting the project. 


OMPETITION SPONSORED BY LIBBEY-OWENS-FORD GLASS COMPANY 





THE JURY: 


Standing (left to 
right)—Albert Kahn, 
Melvin T. Copeland, 
William Lescaze, John 
W. Root. Seated— 
F. R. Walker, Ken- 
neth K. Stowell ( pro- 
fessional adviser), 
J. André Fouilhoux, 
Kenneth C. Welch. 







































COMPETITION AWARDS 


e Jury believes that th npetit h J have a tar 
reaching effect on raising the standards of store design, bot . 
rough directing the interest ot the designers to v7nis Ttiela 
nd by providing merchants ana dealers with a guide as 
what an intelligent public taste will ademana 
The Jury was gratified at the timeliness ot the competition 
rich synchronizes with the governments extensive program to 


Modernize Main Street 
on which guaranteed loans of $50,000 can be made tor mod 
ernizina through the FHA. 


"The Jury appreciates the service which the sponsors have 


ana tne announcement of tne terms 


rendered in the interest of raising the standard of public taste 
3nd commercial design, and takes this opportunity to commend 
The Architectural Record and Kenneth K. Stowell, professional 
adviser, for the splendid way in which the competition was con 
ducted to insure the fairest possible judgment. 

"The Jury believes that the most constructive report is one 
which comments on both the excellencies and deficiencies of 
the prize-winning designs, and that such comment is most effec 
tive if conveniently placed in conjunction with the reproductions 
»f the designs. The remarks of the Jury on the specific designs 
are, therefore, published on the following pages of this issue.’ 

Melvin T. Copeland 
Albert Kahn 
William Lescaze 
John W. Root 

F. R. Walker 
Kenneth C. Welch 


J. André Fouilhoux, Chairman. 
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M. RIGHTON SWICEGOOD 
Graduate of Georgia School 
of Technology (1928) and 
Massachusetts Institute of 
Technology (1931). Designed 
theatrical and window dis- 
plays after graduation. At 
present designing bridges in 
office of Borough President 
of the Bronx, New York. 





LESTER COHN 
Graduate of Carnegie In- 
stitute of Technology (1931). 
Worked with several archi- 


tectural firms in Chicago, 
Illinois. At present special- 
izing in merchandise presen- 
tation with W. L. Stensgaard 
and Associates, Chicago. 





SUREN PILAFIAN 


Born in Smyrna, Turkey. 
Studied architecture at Pratt 
Institute, Columbia Univer- 
sity, New York University. 


Worked 7 years in office of 
Cass Gilbert. At present de- 
signing interiors in office of 
Shreve, Lamb and Harmon. 
private practice. 


Also own 


ADRIAN WALDORF 
Studied privately with Lloyd 
Morgan for past 6 years. 
Winner of several Beaux 
Arts awards, including 1|93! 


Fontainebleau Scholarship. 
Paris Prize logeist in 1933 
and 1935. Now at Ecole 


des Beaux Arts, Paris, France. 
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1935 


MAURICE LUBIN 


Graduate of Ohio State Uni- 
and New 
(1935). At 
supervising prelim- 
particularly 
surveys, for va- 
rious projects to be under- 
Housing 
Authority of New York City 


versity (1928) 
York University 
present 
inary studies, 
subsurface 


taken by the 


SIDNEY L. KATZ 
Graduate of New York Uni- 
versity (1935). In a recent 
competition won master's 
degree scholarship at uni- 
versity. Studied privately 
with Lloyd Morgan for 
past 6 years. Placed in 
Chicago Tribune competition. 


G. FOSTER HARRELL, JR. 
Graduate of Georgia School 
of Technology (1930) and 


University of Pennsylvania 


(1931). Worked 2 years in 
office of Hobart Upjohn 
and Otto F.  Langmann. 
For past 2 years design- 
ing store interiors for B. 
Altman & Co., New York. 





JOHN R. SPROULE 
Entered University of Wash- 
ington in 1927 to study 
painting. Changed to archi- 
tecture in 1930 and grad- 
uated in 1934. Has spent 
most of his 27 years on the 
Pacific Coast. Says he 


“owns a baritone voice.” 





ALFRED CLAUSS 


Born in Munich, Germany. 
Graduate of Munich Ar- 
chitectural School (1926). 


Worked with Howe and Les- 
caze in New York, Sears 
Roebuck and Century of 
Progress in Chicago. At 
present in Knoxville with 
Tennessee Valley Authority. 





NICHOLAS 8B. VASSILIEVE 
Born in St. Petersburg, Rus- 
sia. Graduate of Institute of 
Civil Engineers (1901) and 
Imperial Academy of Arts 
(1904). Designed and built 
the St. Petersburg Mosque. 
In voluntary exile from U., S. 
S. R., now resides in New York. 





RAOUL L. DUBRUL 
Graduate of New York Uni- 
versity. Pupil of Lloyd Mor- 
gan. At present with office 
of Frederic P. Wiedersum, 
Valley Stream, Long Island. 


Also assistant critic in de- 
sign, School of Architec- 
ture, New York University. 


HARRY J. TRIVISONNO 
Studied architecture at Pratt 
Institute. Worked with N. Y. 
State Department of Engi- 
neering and in architectural 
office of Vahan Hagopian 
New York. Author, “Illustra- 
tions and Interpretations of 


the Multiple Dwelling Law." 


ISSUE OF THE ARCHITECTURAL 


ISADORE SHANK 


Graduate of Washington 
University, St. Louis. Holder 
of A. 1. A. fellowship (1925). 
Studied and traveled abroad 
1925 and 1926. Practiced 
architecture in St. Louis and 
New York. At present de- 
signing advertising exhibits. 
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Requirements: The modernized corner drug store is to provide for the selling of many types of small 
merchandise, as well as medicines and prescriptions. Among other things the following departments” 
must be provided for: soda fountain and lunch counter, cigars, candy, toilet articles and cosmetics, 
proprietary medicines and home remedies, sick room supplies and rubber goods, packaged drugs, 
and prescriptions. { The kitchen for the lunch counter may be considered to be in the basement if 
proper stairs, conveyors or dumbwaiters and flues are shown on the plan. . . . Dimensions: The building 
is on a level corner lot 25'-0" x 75'-0", the short side on the north side of Main Street; the long 
side faces west on the side street. The east party wall extends 6" into store lot. The present clear 


height, floor to ceiling, 12'-0". 


M. RIGHTON SWICEGOOD, NEW YORK ..... . . 212 


This design is straightforward and restrained and has window of proper size for the display of drugs. 
It possesses an intimate character which makes it suitable for a small community. It could effectively 
adjoin any building or habitation. It is original without being bizarre, and entirely modern in its 
design. { The corner display is arranged to attract prospective customers. The projecting window recalls 
the similar projection of the old store which was to be modernized. Many metchants may want to 
enlarge the display window area by a substitute treatment of area at right of entrance. The objective 
of this smaller window, with its wall enframement, is evidently to concentrate attention on special 
objects for display—a principle that has been used with success in several types of stores. { The 
compounding of prescriptions, which is the original and continuing function of the business, can be 
emphasized by having the pharmacist work behind glass partitions where he can be seen. Some few 
neighborhood druggists might prefer to putter in a secluded back room. The plan of the first-prize 
design is readily adaptable to either type of prescription department. § The exterior, the plan, and 
the interior design are consistently simple and attractive. The sign is located near the corner where it 
would be readily seen. { The entrance to the main street is conveniently near the corner; the side 
street entrance is beyond the center of the store, affording good circulation through the store. 


©. FOSTER HARRELL, JR... NEW YORK... .... +. &3 


A difference of opinion exists regarding the advisability of corner entrances or center main street 
entrances. For corner stores the choice is usually a matter of personal preference, or, in particular 
locations, of greater accessibility versus greater display. § This drug store has the corner entrance and 
also a large amount of well disposed window display. The projecting hood is an attractive feature, 
serving both to emphasize the horizontality of the design and to prevent excessive glare from window 
reflections. { The design is well adapted to a drug store, and is simple and consistent throughout. 
The plan is a good standard layout. An interesting minor feature of the front is the toe-space for 


those who must stand close to the window. 


NICHOLAS B. VASSILIEVE, NEW YORK ....... . 214 


Openness of access has been overemphasized with some loss to interior space. In some communities 
this store would provide more entrances than necessary for the traffic, except at movie hours, and 
more of the front could be used for show window display. Display has, however, been reclaimed by 
showcases at side of entrances. { The octagonal corner case would be effective for the display of 
merchandise. The shadow box window at the right would probably need to be lowered so that small 
customers could see the special dramatizing display. { The distribution of merchandise in the actual 
store would undoubtedly be changed for greater convenience than indicated by the lettering on 
the plan. 


MORRISON BROUNN, NEW YORK. . . . . . . . . « 215 
MICHAEL AUER, NEW YORK... ......:2.. 216 
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ROBERT F. McCLELLAND, VICTOR N. JONES, SEATTLE, WASH. 221 
HARRY LON ROSS, PHILADELPHIA. . . . . . . . . . «222 
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Requirements: The modernized apparel shop is to be devoted to the merchandising of women's 
wear, suits, dresses, hats, ensembles, gowns, lingerie and underthings, corsets, hose and accessories. 
The sale of shoes in this store is not contemplated. Among other things customer dressing rooms 
will be necessary . . . Dimensions: The building covers a level inside lot (not a corner lot), 25'-0" x 
75'-0"' on the north side of Main Street. There is a service alley at the rear. The clear width between 
party walls is 24'-0". Party walls ar 12" thick. The present clear height, floor to ceiling, is 12'-0". 


SUREN PILAFIAN, MAURICE LUBIN, NEW YORK . . . . . 225 


This shop successfully gives a maximum of window display, arranged to attract customers approaching 
from either direction. The smaller high windows at the sides would catch the attention of the passer- 
by and would be useful for the display of accessories—bags, hats, and other small objects. The 
semicircular form of the larger display windows naturally pulls the customer toward the entrance. 
In addition, it makes an awning practically unnecessary, as the recessed front provides shadow 
which prevents sun glare and reflection. It provides shelter on rainy days. It also allows patrons to 
view the displays without being jostled by others passing by. { Although the elevation is shown as 
black glass, the design would be equally effective in color, depending upon the adjacent buildings. 
The sign might be more effective if larger, though its brilliance through the use of Neon tubes and 
its location might compensate for its lack of size. { The plan is simple and straightforward, providing 
circulation for the ready-to-wear section without interfering with purchase of accessories. The design 
is economic because of its simplicity. It also centers attention on the merchandise rather than on the 


structure itself. 


pee See, Gee tl tl hl tle te ee 


The design is attractive. The larger shop window is useful for ready-to-wear merchandise and the 
smaller window at the right of the door attracts the eye to the display of accessories. { The arrange- 
ment of the sign and lettering leads to the entrance. The display arrangements are well related to 
the entrance. The splayed window likewise serves to draw in customers. { The display and sign 
would undoubtedly be effective at night since the lighting of both the sign and the show window 
have been ingeniously integrated. {The plan is workable and provides adequate circulation with an 
interesting subdivision of departments for various types of merchandise. 


RAOUL L. Du BRUL, HARRY J. TRIVISONNO, NEW YORK . . 227 


This store is undoubtedly smart and feminine. The bright colors and the well-placed and illuminated 
sign are obviously designed to attract customers. § The door is well-studied, but might focus too 
much attention on itself rather than on the displays. The horizontal “keyhole” motif of the window 
does emphasize the display of ready-to-wear merchandise by providing an almost circular glass area, 
which automatically makes it the center of interest. § The plan is not fully satisfactory. There is not 
enough ready-to-wear stock available and the stair is not properly located for convenience. The 
interior design would be satisfactory for display of small quantities of merchandise, but this is per- 
haps more characteristic of the city specialty shop than the apparel shop of an average community. 
{ A rise of a single step in plan is always objectionable and dangerous. It might be very difficult 
to provide an awning for this store. 
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JOHN HIRONIMUS, NEW YORK. . . . . 2... e231 
J. GORDON CARR, BROOKLYN. . . . . . . . . «232 
JOSEPH M. HIRSCHMAN, NEW YORK. . . . . . . . 233 
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LEWIS EUGENE WILSON, EDWIN ELLISON MERRILL, 
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PROBLEM C 


FOO D STORE 





FIRST PRIZE: 


) SECOND PRIZE: 


THIRD PRIZE: 


HONORABLE MENTIONS: 





Requirements: This store is to provide for the merchandising of groceries, packages and canned 
foods, fresh fruits and vegetables, meats, fish and frozen foods . . . Dimensions: The building covers 
a level inside lot (not a corner lot), 25'-0" x 75'-0" on the north side of Main Street. There is a 
service alley at the rear. The clear width between the party walls is 24'-0". The present clear height, 


floor to ceiling, is 12'-0". 


G. FOSTER HARRELL, JR., NEW YORK. . . . . . . . . «24l 


The shop front attracts attention through the pleasing division of surfaces and the contrast in 
colors. The design is characterized by simplicity throughout. The lettering of the sign is large and well 
disposed. In character the design would be suitable for almost any neighborhood and is interesting 
in texture, surface, undulations and color. § The plan is straightforward in arrangement and the 
circulation of customers is adequately provided for. The interior is spacious, providing well-arranged 
display and wall shelves. Show windows are wisely arranged without crowding corner. {| It is altogether 


a commendable solution of the problem of the food store. 


A. WALDORF, S.L.KATZ,BROOKLYN . . . . . .. . . 242 


A store, so located that the produce does not need protection from the elements a large part of the 
year, can be effectively planned with an open front. The display of fruits and vegetables in the 
center can be a most attractive feature. { The circulation is well arranged and the various depart- 
ments are convenient. The proportion of storage and work space indicated at the rear of the store 
might be required in some communities, or could be smaller in others, depending upon the ‘telephone 
trade" and the buying habits of the community. § The skylighting might provide a temperature 
difficulty in a southern climate. { The front with its Neon sign would be visible from some distance. 


The use of lettering for the narrow side piers is both good design and good merchandising. 


J. R. Sree, oemevae, WASH... we tlt ht le 


This design is bold and simple. The name of the store necessarily might be large because of local 
competition. { The ingenious use of shadow in creating design is pleasing. In plan the arrangement 
is simple. { The overhead lighting panel in the center of the store would undoubtedly be effective in 
creating a bright atmosphere and in lighting the displays. { It is doubtful if two sets of double doors 
would be necessary on a store of this size. If smaller doors were employed, a larger area for the 


display of merchandise in the show windows would be available. 


MAURICE LUBIN, SUREN PILAFIAN, NEW YORK . . . . . 244 
THEO. B. VOYVODICK, J. J. PANKUCH, NEW YORK. . . . 245 
CHARLES Du BOSE, NEW YORK ........ . . 246 
SIGISMUND J. V. Von ROSEN, NEW YORK . . . . . . . = (247 
ROYAL BARRY WILLS, HUGH A. STUBBINS, JR., BOSTON . 248 
es tw tt er vc wt 
J. GORDON CARR, BROOKLYN. ...... =. +... 250 
me. WR OR nt ltl tlt hl hl el whl lw Ce 
NOWLAND VAN POWELL, ST.LOUIS . . . . . . . . . 252 
EDWARD HEDBERG, HOMEWOOD, ILL.. . . . . . . . 253 
MAITLAND C. HARPER, WOODSIDE, N. Y. 
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PROBLEM D 


AUTOMOTIVE SALES 
& SERVICE STATION 


FIRST PRIZE: 


SECOND PRIZE: 


THIRD PRIZE: 


HONORABLE MENTIONS: 


Requirements: The gas station, presumably, is to be modernized by an automobile dealer as a ‘feeder" 
for his main showroom, as well as to produce a profit through the sale of gasoline, oil, tires, acces- 
sories and parts. Servicing, such as greasing, washing and minor repairs on all makes of cars, will 
return a profit in addition to creating good-will which may lead to a car sale. { The plan shall pro- 
vide a showroom for two low-priced passenger automobiles; space for the display and sale of tires, 
parts and accessories; cash and record space; "rest-room" toilets; one car-washing space; two 
greasing pits, hoists or lifts; work bench and tool racks for minor repairs, with inclosure for repairing 
one car at a time; gasoline pumps and oil dispensers shall be located within the building lines (no 
pumps or other structure are permitted at the curb of street). As customers drive in the travel of 
cars must be considered carefully to prevent traffic congestion and to-provide maximum availability 
of the pumps. { The basement is not to be shown on the drawings. It is assumed that employees’ 
lockers, the heating plant, air compressors, etc., and extra storage space may be provided for in the 
basement, providing a stairway is shown on the plan. { It is assumed that the present structure may 
be moved, enlarged, altered, or torn down so that the most efficient design for the lot can be 
realized. Gasoline pumps, also, may be added, changed or relocated .. . Dimensions: The level lot 
is on the northeast corner of intersection of Main Street and a through traffic artery. The wide Main 
Street runs east and west. The rectangular lot measures 100’ on Main Street, 75’ on the intersecting 


street. Both are two-way traffic streets. From building line (lot line) to curbs of streets is 12’. 
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The problem of car traffic to the gasoline pumps with exits to either street and of entrance to the 
repair and washing has been well solved. { The plan is compact, the different operations are in good 
relation to each other and are under easy control. { The large showroom with its front following the 
line of traffic is easily seen from the cars while refilling. { A car, rather than a cashier desk, should 
occupy the center of the circular showroom and the spare parts should be located convenient to the 
repairing. { The design is simple yet striking. The show front terminating in the large plain wall sur- 
face attracts attention. This wall might serve as a screen to block out an unattractive neighbor. { The 
sign relamping and other details have been well studied. The whole scheme has a quality of unity 
and simplicity. It should therefore be economical of construction and operation which would appeal 


to the dealer. 
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The design is attractive from any elevation and the salesroom is well located so that all cars stop- 
ping for gas must see the display which can also be seen from the sidewalk. The traffic is well 
studied to bring the show windows as near the cars as possible without interference to convenience or 
safety. The separation of the showroom and sales from the repair, lubricating and washing means a 
more difficult control and a more expensive operation. Space around the cars for repairing or wash- 


ing seems insufficient. { The feature outside lighting and the sign are effective and dignified. 


ISADORE SHAPE, ST. LOMMS 2. wt tht lt we ee 


This design is especially striking in exterior color. The elevation would attract more than local motor- 
ists, since the signs are prominent and well placed. {| The showroom provides a display of new 
cars which must be seen by any one stopping at the gas pumps. { The plan of the service department 
is not particularly well studied as there is congestion. The location of the repair department with 


respect to the car wash, or grease hoists, is unfortunate. 
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REAL ESTATE OFFICE BUILDING AT PALM SPRINGS, CALIFORNIA 


FOR DR. J.J. KOCHER 


a 


REAL ESTATE OFFICE BUILDING from 
northeast (side view). Ground floor of 
building is used for real estate and in- 
surance offices. Car shelter at left. 
There is an apartment on the second 
floor with roof terraces on shaded sides, 
east and north. Walls are warm white 
window and door frames, Indian red: 
railings and columns, jade green. 


PORTFOLIO OF 


BY A. LAWRENC 





KOCHER AND ALBERT FREY 


m 





Nature of Building: Real estate and insurance offices situated on a main Palm 
Springs boulevard, an extension of the highway from Los Angeles. The site is 
a typical business plot of narrow but deep dimensions. Because of this narrow 
lot shape, it was decided to have an arrangement of rooms that open in- 
ternally. The two limiting sides of the property have blank inclosing walls where, 
later on, adjoining buildings may cut off view, light and air. 


Varied Use: A second story was considered essential, as adding to the vertical 
size of building (advertising value) and to insulate and shade the rooms below. 
It was considered desirable to have all required offices on the ground floor. 
A small apartment with a side entrance was decided on for the second floor. 
There is an independent car shelter for the use of building occupants, located 
at the rear of plot. The real estate-insurance office consists of a spacious re- 
ception room and separate consultation rooms reached by a central covered 
corridor. These consultation rooms have completely glazed walls facing north, 
with a view of an adjoining garden. 


Climate: At the beginning and end of the season, September, October and 
April, May, the temperature varies from warm to hot. 115 degrees Fahrenheit 
is not unusual at noon during summer months. From November on, until March 
the days are warm (through sun radiation) and nights are cool. Complete 
absence of frost and little rain simplified the problem of footings and minimized 
precautions such as dampproofing, both a major concern of the builder in 
a cold climate. The building is designed and equipped with a heating system 
so as to provide comfortable warmth on cold days. There is likewise insulation 
and ventilation to insure coolness during hot weather. The latter is attained 
by excessive insulation and by creation of shaded areas which keep cool and 
assist air circulation. 
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OFFICE AND APARTMENT BUILDING AT PALM SPRINGS 
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GROUND FLOOR PLAN. 
with private offices by means of a covered passage. All 
rooms have a glazed and ventilated wall in the direction 
of an adjoining garden patio. The side entrance leads to 
stairway and apartment above. Each garden plot has a 
sprinkler at pavement edge to produce a desired humidity 


Reception room is connected 


and coolness, by evaporation. 
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Site: At entrance of town: on main street; near subdivisions and resi- 
dential areas. 


Soil: Dry sand of uniform density; desirable ground for foundations. 
There is no quicksand nor danger of washing out; no piling necessary; 
satisfactory for septic tank sewage disposal. 


— 


Winds: North and northwest prevailing: cool breezes almost daily. 
During December and to February, sheltered areas are preferable be- 

cause of the coolness of winds. In warm weather it is desirable to take 
advantage of breezes by cross ventilation. , 
Kitchen location in apartment on second floor is at side where winds 
escape, so cooking odors do not enter other rooms. 


At times wind develops into a sand storm which sweeps fine sand 
through every crevice and into the house. Tight construction is essen- 
tial and all sash weatherstripped with felt. 

Sudden gusts of wind occasionally play havoc with large awning, mak- 
ing more sturdy shade imperative. 


Construction: Fireproof construction was regarded as an asset to the 
occupants’ business of selling insurance. Footings are of reinforced 
concrete, |8” wide; 12” to |18’’ deep. There is a 4” integrally colored 
concrete slab at first floor. ‘ 


Floor covering throughout the building interior is linoleum. 


First story walls are of concrete blocks with vertical steel rods every 
six feet, tied to footing and lintels. All wall corners are poured rein- 
forced concrete. There is a continuous bonding beam or lintel at plate 
line of exact thickness of wall and 8 to 12 inches in height. This occurs | 
over all walls, door openings and windows and forms, together with a 
reinforcements and footings, a completely rigid frame. This special 
concrete framing is intended as precaution against twisting and injury 


by earthquakes. 


walls are of lightweight pressed steel trame welded in 
welded on site at erection. Factory 


Second floor 
sections at factory and electrically 


sections were a maximum size for transportation by trucks. 


lath and (Gunite 
cement plastered on a metal lath that 


nsulation). 


The outside of trame is taced with expanded meta 
cement stucco. The interior 


has an aluminum-faced building paper as backing 


All floors and roofs are of Robertson Keystone beam units of |8-qauge 
steel. These beams are exposed at ceilings. Floors are supported by 
lded to |-beams, whict 


+ 


bond-beams over walls and anchored or wel 
| 


in turn are for bearing. In some cases steel pipe columns serve 
supports. 
Roofs have |!/>" insulation board, mopped to steel deck of Robertsor , 


units. A three-ply built-up roofing is applied over insulation board and 
finally, a graveled surface. 

Heating: Warm air, single duct, for 
Gas furnace in basement, below garden terrace. 
gas heaters circulating warm air, in private offices. 


re ept on room ind a Oarklme n 
L 


Lighting: Lumiline lamps (30 and 60 watts) recessed in ceiling beam 
Lamps are located over working areas to provide a minimum of fiftee 
foot-candles intensity. 


Plumbing: 30 gallon, electric, automatic hot-water tank; flat top G. E 
refrigerator and range in combination. 


RECORD 








BY A. LAWRENCE KOCHER AND ALBERT FREY 
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SECOND FLOOR PLAN (APARTMENT FLOOR). The large 
single-room apartment has provision for separating sleeping 
alcove by a sliding partition and for giving privacy to dining 
A space by a floor to ceiling curtain of oiled silk. 
; 
j 
4 


STUDY MODELS of Real Estate Office Building at left. (1) 
View from northwest showing alternate placing of offices 
and garden courts. All large window openings are to north 
or east. A semicircular solar screen is used to concentrate 
sunlight within screen inclosure. This is used during sunny 
days of winter. (2) View from southwest. (3) Street facade. 
(4) View from above showing disposition of plan and rela- 
tion to car shelter. 
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AT PALM SPRINGS 


Photographs by Willard 


(1) COVERED TERRACE adijoin- 
ng reception room is con 
nected with private offices 
by a covered passage. The 
ices alternate with gar den 


Da?rios. 


(2) VIEW OF BUILDING FROM 
SOUTHWEST. In the direction 
of strong sun, windows for 
apartment are eliminated or 
reduced to small size. There 
is a separate entrance +t 
apartment at right. The sit 
is a typical business plot c 
narrow but deep dimension 
All rooms face toward i 
terior garden patios. Cor 
crete walls finished wit 
cream color; metal trim 
Indian red. 
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BY A. LAWRENCE 


STAIRWAY TO SECOND FLOOR APARTMENT 
Open arrangement of building parts aids air circulation and obtains coolness 
Over half of ground area is shaded. All rooms face toward interior garden patios. 
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BUILDING AT PALM SPRINGS 


(1) RECEPTION ROOM. €Ex- 
posed steel beam ceiling with 
tube lighting in recesses over 
working spaces (see plan). Re- 
ception room table, at right, is 
of plate glass with fixed sup- 
ports. Ceiling of jade green; 
linoleum floor, sand color. Cur- 
tains are ‘'Revolite,"’ aluminum 


surfaced. 


(2) INTERIOR OF APART- 
MENT. Sliding partition sepa- 
rates living and sleeping areas. 
Oiled silk curtain divides din- 
ing and living when desired. 
Partitions are faced with ma- 
hogany plywood. These operate 
by track in beam recess. Floor- 
ing, sand colored linoleum. Sash 
curtains, ‘'Revolite." 
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PLAN 


SINGLE AND DOUBLE TABLES for fixed 


(see plans). 


3/4" ROUGH PLATE GLASS 








LAWRENCE 


DOUBLE TABL 


Table top, plate glass. 
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a eee Z 
~ ve “a 
\@ | a 
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\ a a ; 
“A = i = —_ 
! TIE RODS for first floor bracing at glass facade toward 


street; steel, chromium-plated. 


a-6° 
SINGLE TABLE 


location 
Detail below. 


KITCHEN. Built-in flush surface steel cabinets. There is a combined G. E. 


range and refrigerator to counter height; electric fan for air circulation. Colors: 
cabinets, white; counters, jade green; plastered walls, white enamel; flexboard 
partition, jade green; window frames, green; shades, aluminum. 
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APARTMENT BUILDING AT PALM SPRINGS 








(1) CAR SHELTER, to accommodate 3 cars. Framework of |!/2” section steel 
pipes, welded. Roof and side walls of 24-gauge corrugated steel. Interior, 


painted jade green; exterior, aluminum. 


(2) ENTRANCE GATE from car shelter to covered passage. This passage 


leads to private offices and to reception room. 


(3) VIEW FROM SOUTHEAST showing relation of garage to office building. 





CU 


rite. 


* 
% 





274 OCTOBER 1935 ISSUE OF THE ARCHITECTURAL RECORD 














BY A. LAWRENCE KOCHER AND ALBERT FREY 


CONSTRUCTION DETAILS 





Sp) ot Tate yee , 


‘lind ceil ant 


BV AVA aw an 


“BUA a aN 
‘ IO TO NS 
ean 
ITN ZN FOS ee 


-_——_—_—_ 


| INNS ZN ES FoI 2 


> = —_— SO 


F _—— = * 
|. = , IIT PSN ZN a 


= —— ee 
— aw 


SECOND FLOOR WALL FRAMING. Stamped 





: ’ Taw. 
Aa RAN ZN — eS steel wall units are welded together and to rolled 


steel beams. Ali walls have diagonal bracing. 


















CEMENT STUCCO 
‘ 
1 
‘ 
‘ 
' } } 
te KN itt e i 
N | GRAVEL OVER BUILT UP ROOFING | a es 8 by 
i | — - : ~ Y + 
_ iz 
. jn ala wy KS - =. at 
t , | . t i 
KN DP > ie ae 
KW } cr } 
| © tO i 
nN ee ee) o a ‘| 
KN BUILT UP ROOFIN NSULATIONBOARD } o) 5 
n VER INSULATION 8 c +4 
WELDEC wy be] 
TO ANGLE | - Pa ® \e] *} } 
WLLL { pr ¥ ° t 
' YAN ° ae { 
| AN i 
; AN ; KEYSTONE STEEL BEAM FLQOR r o “By 
' vA | KEYSTONE STEEL BEaAw F R . 8 ra +] 
GN : ‘OH 
YA : ] 
GN Cc - | 
eo ANCHOR | se by 
NY jmsee. | BOLT fg — fj stuc 
I TT c C) I} 
TT a 5 oa O~ ° 
AAAAAAAA ys SA ASS to © oi" (D> s ° . 
{ ° le¢ oS “ ° fi 
>. ..% ry 1, 4 sO { 
: ° OQ i sy 
METALLATH PLASTER bo °  *. 1 
{ ae 2 Cs iz 
' } PLASTER ~ cTi3 ® / oe j 
Pet erie eee fi 
+ 2 3 4 6 6" rl on ° 
Oe _ 9 - o 7 { 
13 -:3.:° 
} { 9 a A" ¢ = } 
DETAIL OF FLOOR SECTION, showing apartment floor and ! a . Re a 
NFORCE NCRETE BOND BEAM 
roof terrace construction. Floors and roof above ground floor . R i . . 
° . ce 
have Robertson Keystone stamped steel beams. Sills and trim 
of sheet steel. 
| 


DETAIL OF COPING AT ROOF EDGE. 
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TYPICAL BEDROOM AFTER REMOD- 
ELING. Walls are pearl gray with off- 
white trim. Hardware is white Catalin \ 
and chromium. Factory stock lamps. 


Carpet is deep mulberry color... 
ae Na 


BEDROOM BEFORE REMODELING. 





MODERNIZED ROOMS IN A CHICAGO HOTEL 


A demand for smaller quarters in residential hotels has resulted in combining living 
and sleeping facilities in one room. The furnishings of these single rooms, planned 
originally as bedrooms, were not appropriate for this new demand, but were too 
valuable and well constructed to be replaced entirely by new pieces. In Room Type 
I, the highboy, chest of drawers, easy-chair and desk chair were remodeled. The 
studio couch utilizes existing box spring and mattress; cover and slip covers for pillows 
to match are especially tailored. Bookshelves and radiator cover are new. Desk is 
new, specially designed, with top of black Formica. In Room Type 2, the furnishings 
are treated similarly, but lacquered a deep red; the hardware is white Catalin. 
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i 








TO HALL 


CLOSET 








—-+-HIGHBOY 









LOW CHEST 
OF DRAWERS}—~ 
Ss FLOOR LAMP 
IIS. ai 
k& 5 - 
. ~/- EASY | 
X/ CHAIR 
sTuDIO u 
COUCH 











f ae 
| BOOKSHELF +> 
L—}] RADIATOR 









“BOOKSHELF — 





Photographs by Hedrich-Blessing Studio 
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Photoaraphs by Richard Garrison 
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CORNWALL - ON - HUDSON, N. Y. — ERARD A. MATTHIESSEN, ARCHITECT 


| 
This building was desiqned as a theater for motion pictures only, with several small stores on the ground floor. It is located 
on an irreqular plot of around, one corner of which borders on the main square of the town. The problem was to place 
he theater entrance on this prominent corner, allowing easy access to the auditorium without using up the valuable store 
n the long front of the plot. A solution was reached by placing a circular entrance foyer at the corner and opening 
' upon the square. A sinale pair of entrance doors leads to the lobby, while the exit doors open upon the less impor 
le of the street. This left the entire lona side free for the stores, and put the auditorium at the rear of the plot. 
: 
T re building is brick and steel construction. The outside is finished in white stucco with only a slight amount of texture. 
a 
T cornice is cast stone of a slightly darker shade than the stucco, with the base of glossy black terra cotta. All exterior 
trin atin-finished aluminum: the exterior doors, transoms and panels are black Formica. The metal sash are red. The face 


+ +), 


°  —_— e ' e ' cr e °° ° cr ° ° onl - 5 
€ marquee is finished with red Formica, and the soffit is divided into panels of black Formica with an illuminated row 


ae 


t OT ground glass panels in the center. The metal trim is aluminum. 


PORTFOLIO OF COMMERCIAL BUILDINGS AND SHOPS 27Q 





ee 


mye 


ee ee een 


ee ee ee 
ES A NNT NE i ES Cay PE 


AO EE A CE St ag se tt cmt me ee ae 


pd se ee ee 


aan 
TTA 
4 AV 
Of | , 


ZS 


nm 


POPUP RREEeee 
ill 


NULLA ROSAUEL 


ee eee Veo ce Ie 


dees 





STORM KING THEATER AND SHOPS AT CORNWALL-ON-HUDSON, N. Y. 


| } | . i l cr ld c il +h 4 a ft ° ° . eal 
Black porcelain enamel is used as the field for the eater gn: the letters and frame are aluminum, illuminated with 


red Neon tubes. 
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rium. The walls are finished with butt-colored acoustical plaster 


sbove a wainscot of tangerine-colored Zenitherm. The cornice band is designed in tangerine 


and side drapes. The screen curtain is tangerine 


blue and silver. A deep blue 
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STORM KING THEATRE and SHOPS at CORNWALL-ON-HUDSON, N. Y. 
2 


ERARD A. MATTHIESSEN 
ARCHITECT 


In the main lobby a pattern floor of gold 
Zenitherm has heen used, with a wainscot 
blue green Formica, trimmed with aluminu 
and sand finished plaster walls. (2) The s: 
ond floor lounge is finished in a combinat 


of greens and silver, the dominant color in 


the furniture being a deep yellow. 
Photographs by Richard Garrisoi 
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BUSINESS PICK-UP BRINGS REVIVAL IN STORE BUILDING 


By L. SETH SCHNITMAN, Chief Statistician 
F. W. Dodge Corporation 


250 Modern business demands modern stores. Only to retain 
his old customers, the wide-awake merchant must constantly 
improve his plant. To gain custom the new merchant is 
compelled, other things being equal, to offer his prospects 
the latest in store layout and design. These factors coupled 
with definite betterment in business provide the basis for 


200 


improvement in store building. 


150 


° 
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Millions of Doliars 


-—- : ~ ss ‘ } ° 
r | Construction of store buildings reached peak levels in 1928. 


50 | From that year forward, a precipitate decline occurred, ex- 
tending through the five-year period ended 1933. For 1933, 
the volume of store building was less than 25 per cent of 
the 1928 total. This retrenchment, though steeper than the 
0 1924 25 26 27 28 29 30 31 32 «33 «34 35 recession in business itself, was a natural phenomenon of 
the times. 
Store building improvement in 1935 should bring the current 
year's total to within striking distance of the 1931 level. Should 
this occur, there would be a gain of about 50 per cent over Whatever else may have happened then, the year 1933 
the low level of 1933. brought with it modification and, finally, repeal of prohi- 
bition. This occasioned some stepping-up in the rate of 
store-building expenditures, particularly on the side of 
alterations. 
< By this time sufficient additional betterment in merchandis- 
ing fields had occurred, to bring about further extension 
of store-building operations. In the upper chart to the left 
the trend of store building is traced for the years 1924 
through 1935; the volume for the current year is estimated 


on the basis of the figures for the first eight months. 


With two relatively unimportant exceptions store building 
during the initial eight months of 1935 was greater than 
for the corresponding respective months of 1934. This im- 
provement, on the basis of increases in current planning, 
bids fair to continue for the remaining months of 1935. 
Natural recovery forces in business, now in operation, should 
provide further stimulus to store building and alteration 
projects for early 1936. 


Millions of Dollars 


There is reason therefore to believe, that the low ebb in 
store building for 1933 pictured above, will not soon again 
be reached. 


New store building undertaken in recent months has been 
chiefly of the taxpayer variety. With expanding business 
larger store buildings will likely be undertaken. On the 
side of alterations, most such projects have involved store 
front changes. This tendency will probably continue. 
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Month by month since March, the year 1935 has shown store 


1 building gains over the corresponding months of 1934. Next Charts on this page cover both new and alteration projects 
to residential building improvement this is one of the most ' ‘a th 
encouraging developments in the construction field. undertaken in the 37 eastern states. 
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MATERIAL PRICES, BUILDING WAGE RATES, 
AND BUILDING COSTS . . . 1926 monthly average = 100 
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As may be seen from the insert in the above chart the August 1935 construction total reached 
a level higher than for any other month since March 1934, when the PWA program was at a 
higher level of activity than now. Early indications, however, point to a fairly substantial decline 
for September. Losses from August appear probable for each classification. 
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